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Tolo News: Ministry of Public Health has observed World AIDs Day on December 01, 2019. 
Globally, the number of HIV-infected people steadily rises, but the number of newly-affected people 
has decreased by 40% since 1998. Approximately 7,200 people in Afghanistan are estimated to be 
HIV positive, according to numbers mentioned by the World Health Organization (WHO), in the 
speech delivered by its representative on Sunday, Dec. 01 to mark World AIDS Day.
 “According to our statistics, there are 2,883 cases of HIV positive registered in the country.  Last 
year the Ministry of Public Health registered 183 cases of HIV, and the figure has decreased to 150 
new cases this year but we need to undertake a comprehensive study to determine the exact 
number of those suffering from the disease” said Fida Mohammad Paikan, Deputy Minister of 
Public Health.
Mohammad Idris, who contracted the disease from an infected needle during a drug injection, said: 
“We are facing a lot of problems because we  cannot  share  about our  illness with  others. Omar, 
who is also infected by HIV, said: “If we go to hospitals and tell them that we have HIV Aids, they don’t treat us.” According to Global Health Institu-
tions, nearly 3 million people were newly infected in 1998. In 2018, new infections stood at 1.7 million, which corresponds to around 5,000 per day. 
Roughly 61% of these new infections were in Sub-Saharan Africa. The number of people living with HIV worldwide has risen steadily from 7.9 
million in 1990, to 37.9 million today. However, thanks to increased HIV treatment coverage, deaths have decreased from 1.7 million in 2005, to 
770,000 in 2018.  About 23 million people (61% of people living with HIV) accessed HIV treatment in 2018, according to the World Health Organization.
ASMO Branded Products Key Procurement Highlights: 
Due to some uncontrollable external factors, ASMO has been running out (stock-out) of Asodagi 
Condom, Oral Contraceptive Pills, Injectable contraceptive, and Iron and Folic Acid tablets since the 
last few months. ASMO procurement team has been able to get the import permission, do the customs 
clearance, and release a shipment of 4,000,500 Asodagi Condom, 600,000 Oral Contraceptive Pills, 
and 2,999,910 Iron & Folic Acid Tablets within the last quarter (September – October, 2019). Upon the 
delivery of the stated products to ASMO main warehouse in Kabul, ASMO sales team started & 
speeded up the distribution and sales efforts to deliver the products to the waiting customers in  Kabul 
and four regions. 
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Brief introduction of ASMO’s newly hired staff:
ASMO has the honour to welcome the following newly hired professionals who have recently joined the great family of ASMO to help the organiza-
tion move even further towards the achievements of its goals:

Mr. Waheedullah Aziz joined ASMO on October 14, 2019 in the capacity of Social Marketing Manager to help the 
success and sustainability of Sales, Marketing and SBCC functions of ASMO. Mr. Waheedullah is responsible for the 
proper functioning of the sales, marketing and SBCC interventions including overall planning, management and imple-
mentation of focused and innovative products’ marketing and SBCC activities, within pre-agreed budgetary limits while 
utilizing the available human resources optimally.
Mr. Waheedullah has a Master degree in Public Administrations (MPA) from the Institute of Management and Sciences 
in Pakistan, and Business and Technology Education Council (BTEC) diploma (level 5 and 7) in the areas of strategic 
management and leadership from Pearson of UK. He has 7 years of working experience in manufacturing and pharma-
ceutical industry covering direct marketing, sales, marketing planning, business strategy, branding, distribution manage

ment, product management, business development, distributor and consumer marketing in Pakistan and Afghanistan. 
He has been working in diversified environments and remained country marketing manager and country sales manager in the pharmaceutical 
industry of Afghanistan with proven leadership abilities, excellent analytic and communication skills. We hope that; under his leadership, ASMO 
Social Marketing Department will significantly contribute to further increasing access to our life-saving products and bringing about behaviour 
change for the sustained use of health products by Afghan families.

Mr. Waheedullah Aziz

Mr. Farid Hemati  joined ASMO on December 15, 2019 in the capacity of Human Resources Officer to assist the HR 
Department in the assigned duties such as but not limited to;  recruitment, training and development, performance moni-
toring & management, compensation, record keeping and employee counselling.
He has graduated from bachelor in Law (LLB) faculty of Kardan University.  Mr. Hemati has more than 16 years of 
working experience with numerous National & International organizations in the areas of Administration, Human 
Resources, and Project Management. He has been remembered by his co-workers during his career as a hard-working, 
honest, passionate, and energetic person. Mr. Hemati will definitely help ASMO Human Resource Department to grow 
and achieve the assigned targets.

Mr. Farid Hemati 

Mr. Abdul Latif Katawazi joined ASMO on November 17, 2019 in the capacity of Procurement & Warehouse Assistant to 
help the procurement Department in the assigned activities, manage and organize the procurement & warehousing 
processes even better than before. 
He has received his bachelor degree in Business Administration ( BBA) from Kardan University and completed short 
certification programs on project management professional (PMP – UK), procurement and logistics, lifesaving and 
Personal Security Detachment (PSD).  Mr. Katawazai has more than 12 years of working experience with numerous 
National & International organizations in the areas of administration, translation, grants & contract management, 
procurement and has also remained as Senior Operations Manager to supervise and oversee (Logistics Inventory, 
Store, Transportation, security). Mr. Katawazai will surely, play a key role in the success of ASMO Procurement & Ware-
house Department.

Mr. Abdul Latif Katawazi
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Mr. Hedayatullah Hamdard, Mosque Meeting Facilitator of ASMO under USAID funded SHOPS Plus Project was 
facilitating a community health session in Mohammadi Mosque located in PD # 8 of Kabul where he was explaining 
anaemia, its causes and ways of treatment to the locals gathered in the stated mosque. Shukrullah (nickname), a 
resident of the area and a Butcher by profession, was one of the participants whose wife was suffering from Anaemia 
but he didn’t recognized the seriousness of this iron disorder. He was never told nor came across any educational 
materials alerting him and/or his wife to the dangers of untreated anaemia. After the session he realized that women 
who are pregnant particularly need iron, which they should start from the first three months of pregnancy to aid the 
baby’s brain development, healthy growth, and to protect mothers from blood shortage or excessive blood loss after 
giving birth. As a result of this mind-changing session, he given his wife Takwia Khon Tablets (Iron Folic & Acid). Few 
months later, Mr. Shukrullah has provided a positive feedback on complete recovery of his wife from anaemia and 
they become advocates of suggesting others in the community to treat anaemia with Taqwia Khon Tablets. Taqwia 
Khon pills are highly vital in improving the health situation of Afghan women particularly during the pregnancy and 
after the delivery. In addition to blood making activities, it plays vital role in muscles structure and some enzymes in 
the body. Lack of it may cause in lag of mental and physical growth especially in newborn babies. 

An Afghan Butcher has taken care of his Wife’s Iron Deficiency Anaemia 
“My wife was pregnant and seriously ill. She looked pale and was suffering from palpitation, weakness, loss of appetite, fatigue and dizziness. We 
visited some health providers but her condition didn’t improve until I have been introduced to symptoms of anaemia and Taqwia Khon Tablets (Iron 
Folic + Acid) where it made magic. If my wife didn’t take this tablet, I believe she wouldn’t stay this much healthy now.” Said Shukrullah.

Ms. Sultana Amani joined ASMO on October 01, 2019 in the capacity of Reusable Sanitary Napkin Production Manager 
who will be responsible for overseeing the production processes including but not limited to, input of RSN raw materials 
to the warehouse, cutting patterns, assembly of patterns, distribution of materials to sewers, collection of the finished 
products from sewers, and safely storing the finished products into ASMO warehouse for sales.
She is pursuing her bachelor in Law & Political Science at American University of Afghanistan and completed   short 
certification programs on communication, entrepreneurship, and public speaking. She has more than five years of 
working experience numerous national & international organizations in areas of coordination, project management, and 
designing. She is an active & energetic woman who will surely contribute to the success of RSN project

Ms. Sultana Amani

Ms. Safia Mohmand joined ASMO in the capacity of Master Seamstress Assistant on October 01, 2019 who will deliver 
training to participating sewing women during the project, coaching, mentoring sewers, assisting in the quality control of 
RSN Kits, visiting the assigned locations of women sewers for quality control, monitoring and/or inspection to make sure 
that products are produced on time and are of good quality. 
She has Midwifery Diploma from Afghan Shifa Medical Institute with more than five years of experience in embroidery, 
sewing, and clothes design. She is a self-motivated and energetic woman who will be playing a key role in the success 
of the RSN project.

Ms. Safia Mohmand

Ms. Nazifa Safi joined ASMO on October 01, 2019 in the capacity of Master Seamstress in RSN project who will oversee 
the cutting of component patterns, their packaging along with other essential materials, components, and will deliver 
training to participating women as the network expands. She will be the in-charge of overseeing the process and leading 
her two assistants who will be helping her in daily operations.
Ms. Safi is a high school graduate, she is an outstanding seamstress with more than 15 years of working experience in 
the areas of embroidery and sewing. She is an active & energetic woman who can contribute in the success of the RSN 
project.

Ms. Nazifa Safi

Dr.Husnia Sadat joined ASMO on December 31, 2019 in the capacity of Director of Programs to direct strategy develop-
ment and implementation for major program areas such as sales and marketing, new product development and launch, 
commercial and pharmaceutical partnership building and assesses the effectiveness of programs. 
Dr.Sadat has a Master degree in Public Health from Liverpool University in UK. She is a public health expert and 
Certified Project Management Professional (PMP) with 11 years of professional and managerial experience in design, 
implementation and evaluation of health projects i.e. U.S. government international development programs, specializing 
in project management, health financing, private sector engagement and research. 
Dr. Sadat has a strong coordination and leadership skills having led initiatives and programs by working and engaging 
with key international organizations such as USAID, the World Bank, European Union, Global Fund, etc. She has a 
collaborative teamwork abilities, strong interpersonal and communication skills, effective managerial expertise, and is 
high self-motivated. While welcoming Dr. Sadat to ASMO family, we hope that; she will help ASMO achieve more 
success and explore more opportunities to grow.

Dr.Husnia Sadat

Ms. Masodah Miskinyar joined ASMO in the capacity of Master Seamstress Assistant on October 01, 2019 who will 
deliver training to participating sewing women during the project, coaching, mentoring sewers, assisting in the quality 
control of RSN Kits, visiting the assigned locations of women sewers for quality control, monitoring and/or inspection to 
make sure that products are produced on time and are of good quality. 
She has studied Pedagogy in Russia and graduated from Teacher Training Institute. Beside five years of working experi-
ence in embroidery and sewing, she has remained as a teacher, Social Worker, Admin Officer since 2000. She is an 
active & hard-working woman who can significantly contributes into the success of RSN project.

Ms. Masodah Miskinyar



Adolescent-Friendly Contraceptive Services (AFCS)
On average, women who marry earlier are more exposed to high-risk teenage pregnancies and give birth to more children overall. The median 
age at first marriage has been increasing; among current 20–24-year-old women it was 19.5 years, and the proportion married before 18 years 
was 35% [Afghanistan Demographic and Health Survey (AfDHS) 2015]. Those women faced significant challenges in obtaining services and 
information to protect themselves from unwanted pregnancy and sexually transmitted infections, including HIV.
Mainstreaming adolescent- friendly element into existing contraceptive service delivery is globally recognized as a high impact family planning 
practice. Adolescent-friendly contraceptive services offered in a separate room or in an “adolescent corner” within an existing health facility 
demonstrate mixed effects. Some of the common service delivery elements include but not limited to; 
•  Training and supporting providers to offer non-judgmental services to adolescents
•  Enforcing confidentiality and ensuring audio and visual privacy
•  Offering a wide range of contraceptive methods
•  Providing free or subsidized services
Investments that contribute to building an enabling environment for adolescent programming often include: ensuring legal rights, policies, and 
guidelines that respect, protect, and fulfil adolescents’ human rights to contraceptive information, products, and services regardless of age, sex, 
marital status, or parity; addressing norms and fostering support among communities and parents for adolescents to access contraceptive 
information and services; and addressing gender norms.
Taken together, these elements of adolescent-friendly contraceptive services, encompassing service delivery and enabling environment aspects, 
need to be considered to increase adolescent uptake of contraception. Based on experience from implementing stand-alone and separate-space 
AFCS, streamlining these elements into existing contraceptive services has the potential to be both cost-effective and scalable, expanding the 
reach of existing programs and improving access to high-quality contraceptive services for adolescents.
Barriers to obtaining contraceptive services 
Studies consistently show that married adolescents face many barriers to obtaining contraceptive services and products to prevent pregnancy 
such as:
• Provider biases 
• Lack of confidentiality and privacy 
• Few contraceptive options 
• Financial barriers 
• Gender norms 
Tips from implementation experience

• Conduct a needs assessment to identify the most effective approaches to reaching adolescents with contraceptive services. 
• Use multiple service modalities to reach a wider range of adolescents. 
• Train providers to offer adolescent-friendly services. 
• Use a whole-clinic approach to training on AFCS. 
• Reinforce training through supportive supervision, job aids, and mentorship to change provider attitudes and behaviors. 
• Enforce confidentiality and ensure audio and visual privacy. 
• Tailor health communication to the needs and interests of adolescents. 
• Offer a full range of contraceptive options

Pak Central Asia International Health Expo 2019
Afghan Social Marketing Organization (ASMO) participated in Pak Central Asia International Health 
Expo 2019 which has been held at Serena Hotel on November 9-10, 2019. Pak Central Asia Health 
Expo is Pakistan’s no. 1 exhibition and conference for healthcare which acts as a platform where 
connections are made and business relationships are nurtured. Availing the opportunity to increase 
visibility, recognition and to present ASMO at a bigger level, ASMO Social Marketing Department in 
collaboration with Business Development Department presented / displayed ASMO’s branded products, 
distributed IEC materials on Family Planning & Maternal Child Health to the visitors, explored opportuni-
ties to network with potential partners / buyers, and learned about the latest innovations and trend in the 
healthcare systems of Afghanistan.

ASMO participation @ AgFair Badam Bagh
ASMO conducted a four-day event in Badam Bagh Fairground Kabul from October 16 to October19, 
2019. During the event ASMO installed branded booth and displayed FP, maternal and child health 
products and promotion materials. Over 22,500 visitors (Male & Female) visited ASMO booth. During 
the event information on products was shared with visitors. In addition, ASMO sold its branded products 
to interested visitors. Furthermore, ASMO staff met NGOs and donor agencies’ representatives to 
explore potential partnership opportunities on the areas of mutual interest. 
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Product Highlights: OC + IC 
 Khoshi Branded Oral Contraceptive Pills
ASMO branded Khoshi Oral Contraceptive Pill is primarily intended as a temporary method of birth 
spacing. The product is proven to be very safe to use on a continuous monthly basis. Stopping the 
use of pill will enable a family to have a child once the female returns to her regular menstrual cycle. 
This product is a very popular type of birth spacing method and is 92 to 99.7 percent effective when 
used correctly. It functions by acting on the female human reproductive system by stopping ovula-
tion, preventing the ovaries from releasing eggs and thickening cervical mucus, making it harder for 
sperm to enter the uterus. Some of the additional benefits are:
• Menstrual periods may be lighter and/or more regular.
• The pills are easy to use, 
• They do not affect future fertility.
• They can protect against uterine and ovarian cancer and
• They have also been shown to help reduce the occurrence of acne.
 Khoshi Branded Injectable Contraceptives
ASMO branded Khoshi Injectable Contraceptives is primarily intended as a temporary method of 
birth spacing. Effective for three months per injection, the product is made from a Depo-Provera 
formulation and is proven to be very safe for use on a continuous basis.  This product can be 
stopped at any time when a couple wishes to have a child.  Return to fertility might take few months. 
This contraceptive method is over 99 percent effective, acting on the female reproductive system by 
stopping ovulation, preventing the ovaries from releasing eggs and thickening cervical mucus, 
making it harder for sperm to enter the uterus. Female can use it even during breastfeeding (starting 
at 6 weeks after delivery).
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ASMO website Development
As you know, first impression is usually the influence that gives the biggest 
effect. In context of business, THIS IS YOUR WEBSITE! It is typically the 
first place where your Customers / Donors / Vendors / Applicants… will visit 
to get an insight into the company / organization and the services you can 
provide for them. In this case, it is extremely important to keep the website 
up-to-date as a strong, updated, and attractive website encourages custom-
ers’ focus and keep them abreast of the latest organizational updates. 
Having this being said, ASMO’s Business Development Department has 
totally redesigned the website with a new attractive & dynamic theme and 
updated the contents to enhance recognition of the organization even better. 
Now, our customers, clients, partners, donors, potential candidates, 
vendors… can access ASMO website (https://asmo.org.af/) to gain updated 
information & updates on ASMO’s activities throughout Afghanistan.

ASMO Branded ProductsASMO Social Media Sites

www.asmo.org.af
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